Richard Skolnik dean of the

School of Business at SUNY Oswego, says

SUNY OSWGgQ is offering a new

customized online M.B.A. degree.

BY RICHARD SKOQLNIK

As the profile of the “average” M.B.A. student continues to
change, so too are institutions of higher education, adapting
10 the ever-changing business landscape and striving 1o con-
tinually deliver high-quality programs. Today's alwavs-con-
nected, technology-savyy students welcome the increased use
of online classes in education, and institutions are working to
keep pace with students’ changing needs and expectartions.

Currently, about 73 percent of U.S. colleges and universities
have seen increased demand for online courses from students,
according 10 2 2010 online education report by the Sloan Con-
sortium. About 11,000 students are currently enrolled in online
M.B.A. programs in the United States, according to the Associa-
tion to Advance Collegiate Schools of Business, the oldest and
most highly regarded accrediting body for business programs.

The increase in online learning is no coincidence. Econom-
ic constraints, increasing responsibilities at work and grear
er acceptance of online programs have contributed o the
steady rise of online education. In a 2010 survey of online pro-
grams, the Sloan Consortium found thar slightly less than 16
percent of all higher education students were taking at least
one online course in 2003, That grew to 29 percent by 2009.

The State University of New York at QOswego has embraced

onlipe learning and recently launched an online Master of Busi- |

ness Administration program that offers professionals and indi-
viduals the opportunity to earn their MUB.As from an online,
AACSB-accredited program. The online program was liunched
in the spring 2011 semester and supports efforts to steadi-
Iy increase options for busy professionals. The School of Busi-
ness has been offering online courses for more than a decade,
and the number of courses offered has grown incrementally.
“Offering a fuil online M.B.A. program was the next natural
step.” savs Tammie Sullivan, M.B.A. dirccror at SUNY Oswego.
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classes ar our satellite location at the Metro Center in Syracuse,

at SUNY Oswego or through a combination of all three op-

tions. The M.B.A. program currently enrolls 112 students, a 40

percent increasc since the start of the spring 2010 semester.”
Business professionals typically carn an M.B.A. to ad-

vance their careers or break into a new industry. The

¢ average length of 4 program is two vears, though stu-

dents sometimes accelerate or slow the pace at which
they study. Whether it is job security or the financial sc-
curity that often accompanies it, remaining fully em-
ploved is sometimes the only option for individuals.
Given these circumstances today, online MBA pro-
grams. such as SUNY Oswego’s. have emerged to bridge
the gap and provide the opportunity for profession-
als to go back to school without putting their businesscs
or career growth on hold. An online program is attrac-
tive to professionals with schedules that don't require
thern 1o commit to classes on specific days of the weck.
The new online M.B.A. program allows area busi-
ness owners and emplovees to take advantage of a high-

¢ ly customized program. Whether business owners are

sceking a niche program that will equip them with the ex-

- pertise needed to solve specific challenges, or middle

managers are working to advance themselves in large cor-

" porations. the online and in-class M.B.A. programs have im-
- mersed students in studies with the medans w do so.

"No two programs will be exacthv the
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With a tailored program, like SUNY
Oswego's, a student’s MBA program —
online or campus-based — becomes al-
most anything he or she wants or needs.
Advisers help studenis build their M.B.A.
programs based on future career or busi-
ness goals and the desire to gain insight
in areas such as finance, human resourc-
es, marketing or entreprencurship. Oth-
ers may want to shape a program to
gain broad-based business knowledge to
help grow their business, for example.

Local businesses and professionals
also benefit from the flexibility of on-
line programs because students are able
to take classes on their own schedules
while remaining fully engaged in the
daily operations of running a husiness
or working. Having access to course in-
formation 24 hours a day, seven days
a week allows students to complete
course work at their own pace and ap-
plv the concepts they Jearn in class to
their everyday business challenges.

Busy professionals and business own-
ers should understand that the amount
of time and effort put into an M.B.A. pro-
aram 1 not diminished in anv way be
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causc the courses are completed online.
A high level of participation is required
and students are expected 10 post in-
sight{ul comments and questions that
count as part of their partdcipation grade.

In 2010, the Sloan Consortium found
that more than 75 percent of sur-
veved public institutions considered
online programs as gocd as or bet-
ter than face-to-face education, as long
as suitable student interaction and
professor feedback are provided.

Blended learning options — a com-
bination of online and in-class instruc-
tion — are also available to students
who require the flexibility of an on-
line program but also want o take
some courses in a classroom.

“The Metro Center makes going
back to school for myv M.B.A. conve-
nient and accessible,” says Lisa Tamilia
"14, a district sales manager for an in-
surance company. “If it weren't for the
classes available at the Metro Center,

1 would not be able to earn my M.B.A.
and remain emploved simultancously,
Now, with the enline program. there

will be cven more optinns availabie”

Te

OF THE SUNY OSWEGO
GRLIKE M.B.A. PROGRAM

Students are online but not
alone — Advisers work with.
students closely, even those
students who may take most or all
of their classes online. Frequent meetings
between siudents and M.B.A. advisers
provide busy students with guidance and
support ta help them build an M.B.A.
program unigue to their needs and goals.

Networking and internship oppor-
tunities — M B. A students interact
with faculty mambers, area business
leaders, industry professionals and
one another to grow their networks and
foster new husiness opportunities. Highly
targeted internship opportunities also pro-
vide local companies with talented students.

Flexible learning options — Busy :
professionals can take advantage of

bath online classes and traditional

courses in a classroom, depending

on their schedules and learning prefer-

ences. Classes are offered at the Metro

center, SUNY Oswego, online or through

a combination of all three options.

Experienced faculty, targeted intern-
ships and networking opportunities that
connect businesses and potential em-
ployees are also an impertant part of
the program. Faculty, staff and admin-
istrators understand the value of rela-
tionships and how they help provide
opportunities for students — both in the
form of internships during school and
in permanent offers upon graduation.

“The M_B.A. program became mine,”
says Alicia Dargan 12, “While oth-
er programs have become overly
streamlined, SUNY Oswego's is both
competitive and personalized.”

Industry connections help distinguish
SUNY Oswego M.B.A. graduates from
other students because faculty mem-
bers work, with students side by side
and learn abour each of their students’
unique carcer goals and aspirations.

“There are no lecture classes in the
M.B.A. program,” savs Tamilia “Small
class sizes breed a ughtknit commu-
}'li[}v where EVervone knows onc an-
other and professors understand what
their students wanl wo achieve.”
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